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3. finuannsadnszrussiaudym InuanNITLaENITUIUNTES19ETIA @1N150
onuuvAdv afuyad1andui wasmusvesiuussaliAayan

4. fierwanansatunsvhaufugduldegisiivssansam fenusuiaveudonuiesuas
dpu annsauuiudifuanuuandtmsnuAn Sausssesng AldufduiuslAdueeed

5. annsaanemenUszfiuauAn Tnonisldnuitenisdoans duauenszuaunsma
AuAn i aliusEANSA M

6. annsandnHaUUdsuAL s TN ATIAmNA I aMEIRaTyAAA

7. anansnainsyaraInAuAmeIasIL ethmnusemelugnisanniidai

8. finmziiiuazanunsavnauduiinsmiugBuls

piieN[iels]
nsinUszaunsaldvaan
ogflunmansinnaane Ul 4
IannafnwIwazNIsANYITIYIUINITAUNITINGIY
ogflunmansinnaans Ul 4
N13AAUALANTIEHDY
FmsnUszaunsalivaan
srevlIaUsean 4 Loy
AaEnnafnEILazNIsANEITIYIUNITAUNITINGY

SrgzIAUTELNM 4 LHBU
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11. Naé’wﬁmiﬁﬂuiﬁﬂ’lﬂ%'ﬁ’\‘i‘ua\‘mé’ﬂqm (Program learning outcomes: PLO)

PLO 1 uansngAnssulumsfunadesifuirensudsuntas fausufinveusodny
wazilseeuity

PLO 2 uanseeanienisidnansisae Tdanumnuamnsahivdnvesnuenluuseasy
VRINTHAILLATUFN AT FIAL

PLO 3 uanswninssnvesnsiduiilasseivssa ndndeiiaeussloviuazlsifnlnuse
yAra dany Ussmandnavussnulan

PLO 4 Wilaunfnizecasygiaainsassuazgnamnssuainiasse

PLO 5 inlannAndesdeuasudnnsdeaidomludmivdouas Taussauluganva

PLO 6 1lavdnnismsdauzuazmaandeaiielilumsndndouaznacuinusssy
GERNGRRIt

PLO 7 Wilandnmiswaginisldgunsal indesileuazinaluladnsdoanslugandsialy
Manandeuas TnmsTINAT1SETIA

PLO 8 anunsnaiassAnanudoLariauinusssuainsassaiinanvdnnisnsy
Fuusssnanaiiifieyaduazasiou anudsansvesusinaluenfdviala

PLO 9 Uszgndndnnsdnnisunosniuulaznsusunsz U sHandeuas Sausssy
aseassfuiazUsennlaegnaiissuy

PLO 10 anansnadiassAgsiauaznsUsznaunmssnudonas Sansssuaineassai
wganiuusunaAsygnawasdenulutagiule

PLO 11 ﬁﬁﬂwﬂumsﬁamiLﬁamiLGﬁﬂf\muLmLLazmiLﬁuaﬂLﬁﬂﬁ]@’?ﬁu (Empathy)
Tunsviaule

PLO 12 amnsalindnnisiZesnsimsniuuueamainvaneme iansssuuszgndld
Tunsianu

PLO 13 amnsalddeya mslesziidsiiatuazuazvaluladansaumaiioussqua
nensdoanslugandviald

PLO 14 anunsalgn1snlun1suiiaueuas a18yennssuIunITnInuan lieg9d
Usgdndnm
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1 4
o a

12. AUAANIIVRINAENSNTEUSladRUN15AnY (Yearly learning outcomes, YLO)

Y o o g = y a4 & o =2

YUY NAAWSNITLIBUFIIDEUUNITANE

W1 | denuimnudilaluiwfnFesiuusssuaseassn geamnssuaineassd wWila

Y d’lj ! d" d‘ a o IS dll dll

wanmsiugiulunisasedlufenasfiady Tvinwelunis@ewienisdeanslu
UTUNAN 9] Maenaullnlad Nz dAgyIesdinunIva

W2 | denuimnudilanufnizeinisaiagam usTsuriunsnanRanudeLay
TuusTsNasassn aunsaldinIasdianavinatinduiiugulunisndsdele 1anu
Wlandnn1sdnn1shazaunTalduuIANINTSRAIALIET1INTOUNSINAUEFRLTID
poUaALDIlUTEINILA

A N o a A Y % 13 ] %

W3 | Dinwelunsudndeuavinmsssuassassdmumnyaulaluidazau anunse
PONLUUTINYAoAL IUsTINaS19aTALA

A § o (Y a d' a wa

Una | Uszenduannisdnnisgsnanaznisusznaunisiieldlunisnaassu iy
Tasenslel anunsansnusazaiivnululasinisiinufifsugsialdegiuiuile
91T wazaunsaufuiaulussdnsuduinivdnlaegaiiuszdnsnm

13.A195U185187%

1) nundgAnwnaly 30 wiuaena
1.1 nguiyvineemslgtinamnn Seuseduaealul Lideundn 9 wiehna
89510064  HUYIN 3(2-2-5)

Wisdom of BUU

iﬂﬂmﬁﬁsuaﬂmwﬁ‘l/lmé'auﬁm Qﬁﬁ@iyﬁﬁmﬁ'umﬂmﬁuaaﬂsuaw‘imwﬂm
Anflsnvosumingrdeysn anudud@auminerdeyswt Snenzia n1sadie msiidusiy uay
MsAvauNgugTY W filewnans Tusen (88%) Wimsnonisiamniiddu

Root of Burapha University (BUU); local wisdom of Eastern Thailand; BUU
core values, being BUU student; marine conservation; contributing, participating, and
conveying from generation-to-generation; Eastern Economic Corridor (EEC); Sustainable

Development Goals (SDGs)

89510264  ANFULALAUATIN 2(1-2-3)
Happiness and Values of Life
AraneesTin Msddnuazidlanuy msulsaeiauau masathnane
LAY NUHUTIN MIdsstinedislinrmauiagiinu msuiusuuuesAssludanudiiids
Wasuulas
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Meanings of life; self-perceptions and understanding; self-improvement
and development; goal-setting and life planning; living a valuable and happy life; holistic

self -adjustment in a changing society

89510364 NIUIMTAVAILNNEY 2(1-2-3)
Physical Well-being Management
mnAnuazsUFTRmuoqunwNsguAMIRTA n1semans mssenmdanie

N133UUsENIUeIMS 813nwlsn miwﬁmﬁquﬁﬂisuL?%ENLLazamumicﬁL?im N1TINURUTIN

ATOUAST?

Concepts and guidelines for maintaining in good physical and mental
health; good shape; exercise; food consumption; medicine; behavior and environmental

risks preventions; family life planning

89510764  Ausn wAduRuSHATauNIN 2(1-2-3)

Love, Sex and Health

A0TUNTALAZIALINITNIANA AUTALAZNITINNITAUSN TiNYen15USes
TuSeane WALARAUIHoLay TS TITGNA ATUVEINTENETISNA NTINWNLTInS LA
nsdesfulsnfindenianaduiug AuseuiauaunIw

Situation and sexual development; love and love management; refusal
skills in sexual issue; attitude, believe, and culture of sex; sexual diversity; love life

planning; sexual transmitted-diseases prevention; health literacy

1.2 ngudvmaidesineuaznaidioslan Fousednduielud litoundt 12 wiseha

89520064 wallosiumusuRnreusodiaulng 9luu waglan 2(1-2-3)

Citizenship and Responsibility towards Society of Thailand,

ASEAN, and the World

Ugndndriin unum waznthfinnuduinveureansilivaudniifvesdanuly
51z waillesadlvy edou uazlan nsdlfinw mssufmaudsunladluyssidiuivhme
nsaumudaudalansirdiini ety

Raising awareness; roles, and responsibilities as Thai, ASEAN, and the
world citizen; case study; recognition of the challenging paradigms shift; open broader

world outlook

89520364  AINIIUATWATIA 2(1-2-3)
Creative Activities
16 u)war09AUTENBUANUARATINATIA LUINNNTARUILATALESN N159R
Aanssuiivannuans EnUftRnasdnlassnsiduaiuanufnadiassdluosdng
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Theories and components of creative thinking; guidelines for developing
and promoting, organizing various activities; practical work and projects that promote

creative thinking in the organization

89520464 mmé’mqmﬁams%ms 3(2-2-5)

English for Communication

Anvinwe e wa 810 wasldeun1widingy Avikaglaswaianiw nagnslunis
Bounwidangy Boudiamsssulan iensdeansludinuszdfu

Practicing skills in listening, speaking, reading, and writing English;
vocabulary and language structure; English language learning strategies; global culture;

communication in daily life

89520664  nw1ssnquiiiensiouiTInase 3(2-2-5)

Experiential English

Hnyinwen1edangurIunangsy ANNadsnIsimeunIudingy inysn1sangs
INNELaraiuTIY SeuINY MUY

Practicing English language skills through activities; practicing English
language learning strategies; critical thinking skills and discussion in multi-cultural

contexts

89520864 v inedienisednludsnusauads 2(1-2-3)
Thai Language Skills for Careers in Contemporary Society
vinwgnslinwineiiionisszneuendn msivuazanduiinmenunisUssy
NFAUNUNTIGIAD M TEULFREUNINBNE N15TEUIATINTUALLBNATTINENNIT NTBONLUY
wuvgeuau kaznsilsuluainseoulall
Thai language skills for careers; listening and note-taking for meetings; business
conversations; e-mail correspondence; projects and conceptual framework writing;

questionnaire design; online job applications writing

1.3 nguAvniiieduanssouznisinenlulanauian Beuneindsieluil litaundy

9 nuEnn
89530064  lemawazanuviimelunisiaululaneuas 2(2-0-4)

Opportunities and Challenges for Future Careers

wleurglsemalng 4.0 lwaRawIfidwn1angivean nqumaluladuay
gaamnssuifidnenmlunsiuindeuasegia lunansysannaasvgiagnsiaunidedy
ATugRTIN M LasugRamyudeu LaslasugRadilen vinvsussnudidndulungugnaimnssu
Wi msUszilluaussauzaues sanaussuluaiauiiiayaiang Jusen



23

Thailand 4.0 policy; Eastern Economic Corridor, potential core
technologies and industry clusters driving economic growth; integrated economic model
towards sustainable development, bioeconomy, circular economy and green economy;
workforce skills required for targeted industry clusters; self-competency assessment;

labor market in Eastern Economic Corridor

1.3.1 sw%mamué&ﬁamiﬁﬂmu Thdani3eu 2 5797391 32U 4 e
51e7AuNAlulag

89530164 NiNweRINg 2(2-0-4)
Digital Skill
NTATIUATNITHELNTIALD FUAIN LAY ToAIH LAz 1IaTHIUYDINNY

soulay n1sdunalulagfdvialuldlugdnused1iu §30a wazdeny walulageUilv
Creation and dissemination of online-videos, images, music, messages,

and news; digital application in daily life, business and society; emerging technologies.

89530264 nseenuwuUdenauddney 2(2-0-4)

Interactive Media Design

N1SHANINAKAENITUHAUNUS N5 lALAZENNTOLEAIAIINANTIVYBAUBINS
Ufduius yuneswiumsseus msuduiusludnuasvesdinuwazanuidn nszuiunslunis
penuuuUMIUAEUIIE nseenuuvaiesdydnuaiiiduendnual (brand) dw¥undndusive
AULDY

Visualization and interactivity; understanding and conceptualizing of
interaction; cognitive aspects; social and emotional interaction; the process of interaction

design; design and establish brand based on client specifications

89530364 A15DONLUUFBWALAITULEUD 2(2-0-4)
Media Design and Presentation
N1seRNLUUARAIEa nseiuauAan1svedldny nsdlaualllenid
Y} 1 = =

AIVRRE9L001TN NMTUTEHIUNAFONANTAT I TUMELATOW DU INTFIY

Professionally present digital content; evaluation with standard tools

89530464 ANAANEANSENSUTINNSYINT U980 2(2-0-4)
Mathematics for Smart Working Life
adinrnaninsluedu nsAnnenbeidudien msfnrenilenudu nsiou
FATTUVUTIBNIA N5D0LEULUUTIBNATASIATAR NsAunmaendoLazAsssudonannsin
UAT15E N1FAINU NITIATILANANDULNIUIINATTAIVULUUA 9 mﬁtmwzﬁmaﬂﬁﬂmﬂﬂ’ﬁﬁ
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RULUUANa 9 mi'mLLmumamiﬁuLﬁamiﬁwLﬁu%imuuﬁugmﬂ%’mg’lLﬁi@gﬁﬂwmﬁm 5L
WA UEBNANNNTAAYEDUNTE

Introduction to financial mathematics; simple interest calculation; compound
interest; amortized loan, annuity saving, credit card, overdue payment and fee
calculation; investment; the investments return analysis; loans interest analysis; financial

planning for life under sufficiency economy; annuity saving and tax deduction

89530564 3%87?1’]?!9]%‘(]’]5@7%’13 2(2-0-4)

Food Science

ANUMINELATANEAYYRIRIMT Badusznauluems wlemns nsuwdssy
PRIk ﬂ?ﬁL%@NLﬁEJ?JENEJTVﬁﬁ fga%ﬁmmmamms N1IDUBDUBDINT Iﬂ%u7ﬂ73671ﬂ75 AU
Mmﬂwmmmmﬁmﬁmeﬁmmi @W%WiL%ﬂMﬁ’]ﬁ Lﬂ%@ﬂﬁll ﬂ?iU‘iiﬂNéGlﬁﬂl‘ﬁ@’]M’ﬁ HIRTFIULLA
AMNINDINIT RIS Y

Definition and importance of food; food composition; food chemistry;
food processing; food deterioration; food microbiology; food preservation; food nutrition;
variety of food products; functional food; beverage; food packing; food quality and

standards; novel food

89530664  Inemansaindon 2(2-0-4)

Environmental Science

AT AL ULIATETIVENFNART AINdeY U Tesinenmanuas
waluladfunsiannasndensdisdsdu madsuudasanmgiienmeuaznnzlaniou
uaiwnanann (alasnanainfunafivmain) PM2.5 Autymuaiuniseinia lduas
HANsENUALAIINAaY WEILTALTY TRnunsBunds mstunAuindeudensruaunisna
Fanm Ingenanidunndeniuganmidin uinnssuiledandes

Definition and scope of environmental science; role of science and
technology, and sustainable development of the environment; climate change and
global warming; plastic pollution (micro plastic and water pollution); PM 2.5 and air
pollution problems; forest fires and their environmental impact; renewable energy;
organic farming practices; restorative environment with biological processes;

environmental science and quality of life; innovation for the environment

89530764  Ingmanileesdiens 2(2-0-4)
Cosmetic Science
wosdenaowy walulafanuny gaaaiesdions memansiniosdions
iiensquarianls Inemansiaiesdionsnisguatduny ansvenazaausmans Imeimans
iresdenddu msUsuifiundnsariniesdions Induesluaiesdions nandusiniuiuuan
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Tazluanalueiesdions indhndvdmivingmansiedosdiens nansnsisssuwaly
\A30edD1

Introduction of cosmetic; beauty technology; cosmetic formulation;
cosmetic science for skin care; cosmetic science for hair; fragrance and aromatic science;
color cosmetic science; evaluation of cosmetic products; polymer in cosmetics;
sunscreen products; biomolecules in cosmetics; pharmaceutical chemistry for cosmetic

science; natural product in cosmetics

89530864  aaM3RARING 2(2-0-4)
Science Literacy
MsAndIneImans st manivedaseusn Inemaniiinaula
Tudagdunazeuen
Scientific thinking; scientific perspective of surrounding things of Interests

and prospective science of interests

89530960  Ingnmanitoyaidowi 2(2-0-4)
Introduction to Science of Data
Inenmanideyaifosiu malinnesitoya nislitoyadmiumssinauls
madhsavesteyaluiinusesriu minsnaeusiadiinnuiienaiaviegnuasuudas
Introduction to science of data; data analysis; data for decisions; encoding

data in everyday life; detecting errors in the received data; identifying manipulated codes

89531064 AuARaSETIA kAT TInsIu e WL nu 2(2-0-4)

Creativity and Innovation for Social Development

mnud R esanLAnaisassAlaruIansslugaaiofuAsulaesnenn
NTEUIUNTAALTNEONLUY NsMmUalan NST2ANENDY NTATISLLIANAATAL Lazn13
wAtgyrnnedsau

Essence of creativity and innovation in disruptive era; design thinking,

problem identification, brainstorming, idea generation and social problem-solving

37839191UNTUSMITIANIS

89531164 AMINEEIMIUANIINAULAYTINT 2(2-0-4)
Law for Worker and Business
mm%Lﬁmﬁmﬁmﬁuué’mmmUﬁﬁﬁigﬁ’m%muv‘mm NOMUNBUNLAY
Wive usn dndauseh vindaumsdyan andeins ngvsneduazany ngvaneiieiunis
Aafy  NSNAIN NSAANY



Basic knowledge of laws; principles of labor laws; civil and commercial
laws; labor laws; company-established laws; intellectual property laws; tax laws;

bankruptcy laws; anti-corruption laws; case study

89531264 29AUTENBUNITIANTT 2(2-0-4)
Management Functions
LLmﬁmﬁugmuazé’wmwaqaqﬁms mdNN133ANT nsgUINTANTS uthil
NANTUNITIANIT NIFIIUNY
Basic concepts and characteristics of an organization; principles of

management; management process; management functions; planning

89531364 ANINLINGOUNTINT 2(2-0-4)
Business Environment
ﬁﬂ??%LL?ﬂﬁ@ﬂW]Nﬂ’ﬁ%ﬂﬂﬁ Q%Sﬁﬁiﬂiuﬂﬁ%@ﬂ’ﬁ

Management environment; management ethics

89531464 N59NLUULATIAS1999ANS 2(2-0-4)
Organizational Structure Design
N159NRIANITHALNSNEINTUYWE N3N UagnsAIuAy

Organizational and human resource management; directing; controlling

89531564 N13INUNUNAENS 2(2-0-4)
Strategic Planning
LLmﬁﬂﬁugm N3¥UIUNITIINITUTIINALNS NTLUILNITINHEY N15AREULR
Wanagns n1sdnaenslUufun nsmivauenagnsdmnsugsna
Strategic concepts and administration process; planning process and

strategic decision making; strategic implementation and control business

89531664 NSATUANNANTANHUI 2(2-0-4)
Performance Controlling
NNFIHHY NIFANTUIU NITAIVANNTNEAFUAALUTNIT N1TIANITANMN
Planning; operating; controlling production of product and service; product and

operation process designs; quality management
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89531764  msmandmiugusznaunsluanissuil 21 2(2-0-4)

Marketing for Entrepreneurship in the 21st Century

AUYINEY ANUEARYTBINITAAIAABEITAY NTLUIUNITNNITAAN
ANNIARDUNNITAAIN UTTAUNNAITHAN - HAAAY NITAINUATIAT ANTINTINUIY N1
AUEZUNITHAN - NITATNAMUEIITANWAITUUTU A1IRaInTzAUlan A3UTITUNNNITAAA
ANUTURAYOUADEIAN N13MA1A 4.0

Meaning and importance of marketing to businesses; process of marketing;
marketing environment; marketing mix - product, price, channel and promotion - creating
a competitive advantage; global marketing and business ethics; social responsibility;

marketing 4.0

89531864  woAnIsuEusLnalulanadelv 2(2-0-4)

Consumer Behavior in Modern World

nginssuguslag nsvuaunisiadulade nginssudtennsgsia meldenann
LAESTUUENTAUNANINNITAANA NTWUIEIUANA NTMRUARAIALUINLNY A1TI19ATLIALS
NNNITHAN

Modern consumer behavior; behavior of consumer decision making
process; buyers’ behavior; marketing research; marketing information system; market

segmentation; target marketing; market positioning

89531964  nsUnUesnulugnavnssunIsuInIg 2(2-0-4)
Introduction to Accounting in Service Industry
MANN13U0IAUVRINTUYT Nauf wiida lugnaInnIsunIsusnig

Basic accounting theories; concepts; processes in Service Industry

89532064  nsUnAUeRulugnamNTIUNISHER 2(2-0-4)
Introduction to Accounting in Manufacturing
wanN15UeIRUVeINTUNT el wida lugnannIsunIsuas

Basic accounting theories; concepts; processes in Manufacturing

89532164  nsUnUesiulugsiaruie 2(2-0-4)
Introduction to Accounting in Merchandise
aNN1TUoIRUYeINTUNT Nauf wwida lugsiarug

Basic accounting theories; concepts; processes in Merchandise
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89532264  wanMIULYT 2(2-0-4)
Accounting
WENNS AsEUINMSTRIRUNSTRT NMsdaiserunenstuvemitieny
5509
Concept; process; preparation of supported documents; business journal
entries
89532364 U 2(2-0-4)

Financial Statements

suna suihlsuau suuansnsiasundasiudiuvessifioviu sunseuaiuan
VUL UTENOUIUNTRY NMTIATIEALALYIANNN AN INENITRY HAaN1TALLLIY NTELE
RUAAUDITINT

Preparation of trial balance; adjustment of accounting errors; preparation
of financial statements for private and public business firms; accounting management
principles of assets; liabilities; shareholders’ equity
89532464 §189UNTHY 2(2-0-4)

Financial Report

NNTIATIVFIUENITIU N1FIARALUIMITIUUTELI MIUTTUIVAMU N3
AATILATIBTUNNNITRY SUUTZUURUER

Financial Credit Analysis; Constructing and Managing Master Budget;
Capital Budget Evaluation; financial reporting analysis; cash budgeting; modern

management accounting techniques

89532564  A1¥§INA 2(2-0-4)

Business Taxation

wan3 Useian uagiunUfiRvesniini@eonsiiAsafugsia anufuiinueu
Tun15den1® nsfwann® niseanadeu msdaiuuunest nsdnriseny nstuluy
wanssens anufidesfuieniueinsuanud andaaning andasawaniin uazaddimiy
Aamsildfunsduaiunisamu Ussdiutagdufetunisndnisgsia

Principles, types and practices of business taxation; tax responsibility; tax
calculations; registration form preparation; report preparation; filing return forms; basic
knowledge about stamp duties; customs duties; excise taxes; promotional taxes for

specific businesses; current issues regarding business taxation
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89532664 ﬁugmé’mw%’wmmuwé 2(2-0-4)

Human Resources Foundation

1159915 wAEN1381593NINTNINTUYwElugIAa NIrUIUNMTIANIINTNENS
ll‘l{lﬂﬂ‘ AITIKNY NISATIHN NSAALEDN N1TA1N9U mﬁmﬂguﬁmﬁ ATEDUIIU NMSHNDUTY
LAZNITRAILT NSHRILIAUA I TUaI0TNW NMUsEluNan1sU TR

Human resource management; emGELOyee retention in business; human
resource functions including planning, recruitment and selection, job placement,

orientation, coaching, training and development, and performance evaluation

89532764 ﬂ’]iﬁ%’]ﬂﬂ’igﬁUﬂqiﬂjﬂ’ﬁU%ﬂqﬁ 2(2-0-4)
Service Experience Design
BnsAnmseenuuuiieraauinisuazniseeniuuszuulmllihanla fugiu

YosndRATmaAnTIY MsadIauNLAIN MTEEes MIARFULUUBENITINEY
Methods of design thinking in order to produce new service and system

development; a foundation about the behavioral touchpoints; diagramming and

storytelling; rapid prototyping

89532864 N1385°9UIANTINAITUING 2(2-0-4)

Service Innovation Design

BN15AN N1TRnLUUMIRAILKARS MM nsinn1nsnddunislagn s
Wenunsnain N153nn1sn1saelounuiluedng fuslinsdanagnsuazinIeyiy N33
IGEATTONSY

Methods of design thinking in order to launch new product development;
managing intellectual property; market research; managing organizational knowledge

transfer; strategic alliances and networks; research and development

1.3.2 5783UY5UINNS
89539764  msuduszneumsluanissui 21 3(0-0-9)
Entrepreneurship in the 21°" Century
a < 3 LY < 3 a 1 =
wuAnnsUUNUTENOUNIT 1/1ﬂ‘ts}zﬂWiLﬂuQU'ixﬂaUﬂ’]ﬂuﬂWﬁ’iHV] 21 219y
F3eessumUNgNelunIsIRIUTENuaNgMINegsAIlY SIuBanslsuunugsia
Concepts of entrepreneurship; ethics and entrepreneurship skills in 21st
century according to laws for a company establishment and general business laws; able

to accomplish the business plan
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2) NUINIY AN 85  wiqgin
2.1) J¥mnu 9 AVRRTY

77010164 LAUAUATUAZNITHAAS 3(3-0-6)

Essence in Music and Performing Arts

FUNTEENAAUE NITENIUAUATUAZNITHARNS UsgiRuazuivgmafaded
dAglunuaupTLaznITLEA BVENaN1IFIAY LATYENY TUETINLALNISHDIHDNUAUNTHAY
MTUENS UALKALHNLBINTASIHANUATISATIA NI TS TUNURAY

Artistic aesthetic; music and performing arts indulgence; critical art history
and philosophy in performing arts; social, economic, cultural, and political influence on
music and performing arts; essence and aspect of creative work formation; process of

communication through art

77020264  nnsldAeRdvialiieasiannatuiis 3(2-2-5)

Digital Media Practice for Entertainment

doRdraiioaiannutuiis malulaBasauna anufiAeafulusunsusnu
ansaumeoaulat Tusunsuiugiududes gunsaifiugiududesdda mameviwagnssinde
e weluladsnuuasdmivdendva msaauvuisheneufinnes nmuudendva fais
auduiidludendvia ngAnssuduilnededdva Auaviuazalussude

Digital media for entertainment; information technology; knowledge of
online IT programs; basic sound and audio software program; equipments for digital
audio; video production and editing; light technology for digital media; digital sketching;

digital media entertainers; digital media consumer behaviors; copyrights and media ethics

77030364  lasannsaseudnnssannuuuin 3(2-2-5)
Innovation from Tradition Project
N159AYILATINIIAUUIANTTUIINVULID MIUszenAldaNuIAUAUATLAZNNS
uanaiiefinUfiRaisassd mathiaueseasisay
Conducting an innovation project from traditions; applying knowledge

about music and performing arts to creative practice; pubic presentation

2.2) I UANIZAUNENEAS 75 wiein
2.2.1) UIAUNANEAS 61  wein
Tugail 1 fmusssuiunisaisyaniiilogaamnssuaiieassd
77110164 JWUSIIATNATIALALRRAIMNTINATNETIA 3(3-0-6)
Creative Culture and Creative Industry
VOULUANUTRIUTTIUUAZ RN MNTIUATINATIA TLUURRAMNTINAT9ATIA
LWIRANUNIIMUTTTULALIATYFRAVUTILIRUSTTN UNUINYDINNTASINETIATUNTHIMNLN
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iswgRalulszima msdufunuAiioainsyan nsldde Taussnilufanssuuazianiasieg
RAER VRN b VL EEH

Frameworks of creative culture and creative industries; creative industry
system; concepts of cultural capital and culture-based economy; creativity’s roles in
domestic economic development; retrieving value to create economic value; the uses of

cultural media in activities and festivals; creation of cultural maps

77110264 GNGRGRNG 3(3-0-6)
Digital Society

'
aa v =

ANuETRIFIALATITA UnUIMYBIdeRiTiasenisanliudinludagu nsvuiu
friiudeludinuadvia vinvedAydnTunyudludruaiva n133vinviuaiva
Characteristics of digital society; digital media’s role in today’s life; media

paradigm in digital society; essential skills in the digital age; digital literacy

77120164 NNSASNETIARUALALUTNTNITIRIUSITN 3(2-2-5)
Cultural Product and Service Creation
nszUILMsAUAUTRILSTIINYIDsRu MTlleeinu TasTIeai A
nsrUINNITwlasUs A AREUAILAaL US NSNS TRILESTY mi’J’NLLNuﬁ@NUWLﬁE’JG}'BSE}ﬂVINﬁﬁﬁQ
Local culture retrieval process; cultural value analysis for creating
economic value; Process of transformation into cultural products and service; creating

business development plan

77120264 wdnn1suAnmeumusludefva 3(2-2-5)
Principle of Digital Media Content Creation
msadassidlevndmiumsdearsludeonivia msliesgvinguilmane n1s

3Lﬂ513ﬁmmmt,aw§% N5 HUNTHDENS ﬂﬂq%éﬂ’ﬁmEJLLWiILﬁ’eJWWIIEJﬁWﬁﬁmzsUU
Creating contents for communication in digital media; target group

analysis; market and audience analysis; communication planning; online publication

strategy.

77120364 nseRnLUUUTEaUNITEal 3(2-2-5)

Experience Design

WNAREBINITERNLULUTZAUNIS0) MannIsReasNILNTadsUTTauUNTe)
wannsaauTIeINIakarauIaniiAnanuUseiulaludumuaruinig

Concepts in experience design; principles of communication through
experience design; principles in designing atmosphere and feelings for product and

service impression
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Tugadl 2 Vinuzitugrudunisldiedosdio maliauaznaisdmiunmsnandouas

FUUTIIUAZ19ETIA
77110364 Aavzmsiaiaos 3(2-2-5)

The Art of Storytelling

nuinsades ndnnsdeansiemaanies naismaazedlude mtmun
WnARLaYNSARENTIARuNNTEE e Tinvrnanewnen eI Teu a1 anwdes
Winwgnsdeasiseaaniiude

Theories in storytelling; principles of communication with storytelling;
storytelling strategy in media; determining and communicating concepts in storytelling;
skills in storytelling using written, visual, and vocal languages; skills in storytelling through

media

77110464 ﬁugmmwaaLLUULﬁamiﬁami 3(2-2-5)
Fundamental of Visual Communication Design
nuFlunseenuuudeans nsruIunsARaivaTIANITiRuAaduaEINTENLUY
WANNIT @ﬂﬁﬂ’izﬂ@‘lﬂMﬂ’]i@aﬂLLUU ﬂ'ﬁﬁ'Wi‘LJ@]LLU’JaﬂLLagﬂWia‘@ﬁWiLLU?ﬁ@IUﬂ’ﬁ@@ﬂLL‘UU
Theories in communication design; creative visual thinking process and
design; design principles and elements; determining concepts and communication in

design

77110564 wadiagunnlude 3(2-2-5)
Visual Technique
wEnMTIeNsaUNIW Aavzlunisenenin nrenwiunisierumang wede
nsldnaeanazgunsaldmsunisaneia
Shot framing principles; the art of photography; visual language and

communications; techniques for using camera and shooting equipment

77110664  MsAAsAMBAUNTEE 3(2-2-5)

Visual Montage

VUNIIAARBNINEUAT NANFUVITEEURINIARsIENINEUNTLAETIEN1ToRUlaY
wiatalarnaisn1siane N1slelusinsunIinse

film montage, aesthetic principles of online programme and film montage,

techniques and strategies for montage, computer programme for montage
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77130164 madsuainsassdiiedeansyine 3(2-2-5)
Creative Writing for Business Communication
Snwasuazndnnisvesnsilouiieldlusuadeessd madeuteauelasinis

Medouunay nsdeuasad madeuiionsussrduiug
Characteristics and principles of creative writing; project proposal writing;

article writing; documentary writing; writing for public relations

Tugadl 3 Msdansuasnisusznaunsieuas TamssuaseassAluusuniagdy
77110764 welulafansaumaiion1sdnnisude 3(3-0-6)
Information Technology for Production Management
irsesiloansaumaiionisianisndn suLuumslinumsaumeaiionisians
W A TRLazdnuuzlanzyeansiilusunsuamsaumALag sz nMsUssgndliiions
nAndouarinnusssuasassd
Information technology tools for production management; Usages of
information technology for production management; attributes and characteristics of
different information technology programs; application to creative culture and media

production management

77120464 ysmpswazwnliiisududmiugshesudayansssy 3(3-0-6)

Essential Business Perspectives and Trends for Arts and Culture

Business

msiiaue deya wazuumsmssdugsivvesuinitnala Snunrgine
syiuszaulan seduUszva seduviosiu esduszneuidiAnuedsiia adng naugnA
nineInsAee nsviheusauiubivszaueudiialusdnsgsia nsdiaznsusmsgsia
ey

Participation in presentation; informationand business idol guideline;
global national, and community business features; business key components; company,
customer, and resources; collaboration for successful business organizations;

introduction to business administration

77120564 MsPRNLUUMATAYgINadeLaY TasTIIaTaTIA 3(1-3-5)
Media and Creative Culture Business Model Creation
TBANLUINTTEDNHUULAZETINTTU N158BNLULUSEAUNTTA! AN ITLaUORMAT

Tug31839999gNA1 NTOUANNAANITATIAIARTIAY NISWLUMNUGIND NSINSEUANUNTEY

dmiun1singshakagnsvenIsatiuayuaunITRy
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Design thinking and innovation; customer experience and value
proposition; business model framework; business plan writing; credit, bank, venture

capital, business partnership

77120664 NANNIINANARALNITHAIAAINE 3(3-0-6)
Principle of Marketing and Digital Marketing
WAALAEVENNNSAeaIN1INATN NMsWUsEILmAIA N1stdenaaiaiviang

dudszaumsnsnain mtvuainguszasinisnisdeansnisnata woinssuvesuilag

ﬂ?‘iLﬁ@ﬂI“gLﬂ‘%‘@\‘iﬁ@%’]ﬁﬂ?ié@?ﬁiﬂ’ﬁ@lﬁ’]ﬂ ﬂ’ﬁ’)’]\‘iLLNUﬂ’]i%@ﬁﬁﬁﬂ’ﬁG}aﬁﬂLLﬂSﬂ"IiUi%Lﬁ‘NNa
Concepts and principles of marketing communication; market

segmentation; target market selection; marketing mix; determining marketing

communication objectives; consumer behavior; choosing marketing communication tools;

marketing communication planning and evaluation

77130266 msdanaienududdlugsicfouasiausssaiiuassd  3(3-0-6)
Operation Excellence in Media and Creative Culture Business
mMsmuauNsHanNaulugIidonar Taussuaiassd nsdaiunusunu

ASHAR NMTIREUNISHARLUT URBUABUN1TNEAR TunskER Tundansuan Saviununsriey

M3¥nasINSnensdue 1A aanui q‘dﬂizﬁ NFUTMIRUN UV UIEY M3danIsAEYS
Media and creative culture production control; production cost business

plan; pre-production, production, and post-production planning; scheduling; people,

time, space, equipment and other resource management; cash flow management; risk

management

Im@a‘ﬁ 4 Uszaumsainsiauieanaduiioondn
77130364 lassmsgsiasnudeuay TausTiuainassd 1 3(2-2-5)
Media and Creative Culture Business Project |
mia%JNLquﬁﬁﬁﬁ]LLazmmﬁJuliﬂéf NSA31991Y MIUNAUDUALLATINGINT
Business plan writing and feasibility studies; content creation; business
presentation and nigotiation

77140164 lassmsgsiasnudenayiamsssuainaassd 2 6(2-8-8)
Media and Creative Culture Business Project Il
MIPSEULATN59DNLUULATIIU MIasIzsiuY wazaudulula ns

WauelATIUNTFoILAziRNIATINY N1SHAANIUANAMUA Nsasunalasenuluyues

§INALYUUDIGNAN
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Project preparation and design; cost and feasibility analysis; project
presentation; project rehearsal and improvement; punctual work delivery and

presentation; summary report through business and customer perspectives

77140264  wisedEnUTEEUNITARTIAN 1(1-0-2)

Preparation for Internship

Audilugunasmaiialunisadasau nmadenaniulsznounis n1sdeu
veaTAT MIFuAwAlY MsRLTnvEATEeas nsnsaLyednnwiedaay
N5 IATANISIEUSIBNULAL M THLEAUDLATINSUT DRI

Basic knowledge and techniques for job application; choosing workplace;
Job application letter writing; job interview; communication skill development;
personality development for work environment; techniques for report writing and project

presentation

77140364  wissanfadnyIwaznsAnYIAYIINIIAUN1STNauY 1(1-0-2)
Preparation for Cooperative and Work Integrated Education: CWIE
i/iavﬂﬂ’]‘iLLaSLL‘u’JﬁﬂLﬁ&J’JﬁUﬁWﬁﬁlﬁﬂU’] ﬂ‘iS‘U’J‘UﬂWiLLag‘%‘l«!@]@u%’e}QﬁMﬁﬂﬁﬂU’]

sufoudotefuiiinadostuaniadng mmiﬁugmLLaszﬂﬁﬂiumiaﬁmmu nsienaniu

Uszneums nsduanvineadinsiu msdunsaiiu nMsiauinuen1sieas nsnisian

uﬂﬁﬂmmﬁaﬁmmmsﬁmu WATANSIEUIIBULAENITULEUBLATINITHI DNAIY
Principles and concepts of cooperative education; process and steps in

cooperative education; Regulations in cooperative education; Basic knowledge and
techniques for job application; choosing workplace; Job application letter writing; job
interview; communication skill development; personality development for work

environment; techniques for report writing and project presentation

77140464  ASHNUISTAUNITARTITN 6(0-12-6)

Internship

msﬂﬂﬂﬁza‘umsaﬂmaﬁwmﬁmmwﬁmmﬂu%ﬁw AUAY MIBIIUNTAD Y
Usznaunms Taeldauslunsdnnsudndeuss Tamsssuainsassd egnsilszuu madeuwdy
57897 MsUEUaNaNITUNURNY

Work experience practice for professional sophistication with people,
organizations, or enterprises by systemic application of media production and creative

culture management; report writing; internship presentation

77140564 a‘wﬁﬁ]ﬁﬂ‘mLLazmiﬁﬂmL%qyimmﬁﬁ’umiﬁwm 6(0-12-6)
Cooperative and Work Integrated Education: CWIE
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nsseumvdiunstenuslunaassljuRasdduaniulsenounis
wiumsiFeuslagliuszaunisalanmsvhauaiadundn videlassmsfimeisisslemif
anuUszneuntsiierivdnauansalunisinnuaiediian

Learning and utilization of knowledge into real life situtation in
workplaces; work-based learning or special projects profitable to workplaces or operators

to enhance students' work efficiency

2.2.3) 3yi@en Liitiaandn 15 wioein

HeniFouneiululugadetelud 15 mieAn visannsaieniFouneivily
vdngmssziuUnanivdngnsduvesnuzaumstaznsuansleliiy 6 wihedn wavidenainluga
lsiasu 15 wiein

Tugadl 5 MsafsassAnaumudassiuisludenda
77220164 N3 duundmiuneumusidouLae 3(2-2-5)
Script Writing for On-Screen Content
ﬁ/iéjﬂﬂ’]iﬂ’%lﬂxﬂ‘%‘l@ﬂ miﬁmummuﬁm ﬂ?i’J’NIﬂNL%‘IE]\T é’ﬂwmzmawmﬁmuaiuﬁa
Uﬁ%LﬂWﬂ’]WLﬂg@‘lﬂM’] ﬂ’]iLﬁl’]L'%EJ\‘iGg]J’JEJﬂ’]W
Principles of narrative composition; theme setting; plotting; script features

presented through on-screen media; principles of picture narration

77220264 nMsffunmswansdnsunsnande 3(2-2-5)
Directing for Media Production
unummiAveasiindu mllnpiuniiensiieri anuthlaEemdnnis
wandmsude nsdeanstufinnusazinuans N133nIntesusznauniiederuming
Roles of director; script analysis for production; comprehension on acting
for media; team communication process; component picture composition for mise-en-

scene

77220364 NSHANTIENTIRIUSTINASNETIA 3(2-2-5)
Creative Culture Program Production
yaAIansTIuTiaRuiodnsoniansTTuaieasIA n1seenuuUTIENIs

NMSREULATINITNANTIHNIT NMITWIUUNTIHAT NMIANTUNUNERTIENITANT NITINELNTULAZ

Yiauerutemiade
Cultural value for creative culture production; program design; program

production proposal; script writing; process of program production; broadcast and

presentation in media channels
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77230164 NINARENTAR 3(2-2-5)
Documentary Production
Usziuuazdayalunisiansad AauzlunsiaiFequuuansad vang LM
NIZUIUNINENEITAR
Topic and researching information for documentary; art of documentary

narration; visual evidence; documentary production

77230264 Fevflonsassusyaunisaindia 3(2-2-5)

Media for Digital Experience

wannNIsNsassUsEaunsaliaiion n1seeniuuABmUAIINTaYA nAluLAE
Tolaunsu wialulagaundussusady walladanuduastsailou msdonsuuuuiiivanzas
fudnuaziiiom Indnennssusy

Principles of creating simulated experience; content design; hologram
experience; augmented reality technology; virtual reality technology; suitable method

selection for specific content; media watch psychology

Tugadl 6 Mss¥1eassAnaznssanBluduasgsalud
77220464 N1990NLUULAZIANITHANDLIUA 3(2-2-5)
Event Design and Management
SULUUYBINUBLIUA YENNITAALAENITATINETIABLIUA NIAINUANTBULUIAR
Tumsasneasse ﬂﬁéfﬂf\méumﬂ'ﬁ‘imeﬁmméfaqmiﬁumgﬂﬁ'} NIFINLHUNITIANITNES N1
Weudolauslasinis NIAMUASUUIZU
Types of events; principles of creating events; creating proposition and

client’s need analysis; production management planning; proposal writing; budgeting

77220564 wialulagdmsun1sndndiaug 3(3-0-6)

Technology for Event Production

waluladildlunsdnnuuansiudes uas Sadfide uazgunsaifldifieatns
UszaumsaluAgvy mseenuuunudnudildvalulad msnausunislinudeliifnam
WALNZENAUANBAIZIUY

Technology of light; sound; multimedia; and equipment for performing
arts for audiences’ new experience, technology - related event design, usage planning for

job feature suitability

17220664 ANSAANISHARNITHIAIAR 3(2-2-5)

Live Performance Management
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anvuzYRINIsuAnsanUsTIAazAT WInAal N1THANIIUAT NShanLaIELdeS
NFIATINANIUABINTVIRUIINANTORIN NTAMUAKALAIUANKLIAALLUN1TAT9ETIA N3
PINENITNANNITUAAIERN N1TIANITIVUTEUAULEZAISIPUTUNITIALEAT A1TITUNUATT
suflunulututounisndn fun1sdauans wazdundanisnan

characteristics of live drama; dance; music; and light and sound
performance, analysis of customer or employer demand, management of budget and
manpower for performance, pre-production; ongoing performance; and post-production

planning

77230364 NM3IANSNARTINISANSILAANTUTT YL 3(2-2-5)
Exhibition and Meeting Management
UsLnnUoInuinIsANITLazn15UTEYd NaNMIAsINETIATINTSANITHAYNIS

Useasl NINIAMLAKLIAALLNITINIU AIUTATUNITOBNLUULAZANKAS N15I9THUUATS

ANSHANINTIANTHALNITUTEYY
Types of exhibitions and meetings; principles of creating exhibitions and

meetings; event idea selection and planning; design and decoration; exhibition

production and meeting management systems

77230464 NSHANADULETR 3(2-2-5)

Concert Production

FuneularesrUsznavlumsinnsuansneudse NN398NLUULLIAALAE JULUY
Yhiaue nseenuuuUmasilalunsuans niseenuuundinldnisuans nsasutuneuiildly
NSUERNY N13IATIIANS19NSYININUYeILAazgluNSLERIADILESTR

Process and elements of concert production; designing concept and form
of presentation; programming music for concert; concert stage design; creating order of

performance; management of work schedule of each unit in concert

Tugadl 7 MsAnwidasziuUszaunsalnssvasiSeu
77220764  ysannsnsseuiuMsineu 1 3(0-9-3)
Work Integrated Learning |
miL’%aug”u,asléf%’uﬂisaumiajmmﬁiﬁﬁmuiamﬁuﬁwgﬁmmﬁyﬁﬁﬂizaumizﬁ
suiiiendostunisandeuay TansssuaisassdvidonnmiessiaduiuaransAatuly
ANAANZAUNTLAZAITUERN
Learning and first hand experience from working with media production
and creative culture experts or from entertainment business unit and company in wall in

faculty of music and performing arts
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77230564  yYsINISNISIEUAUNITINGIU 2 3(0-9-3)

Work Integrated Learning |l

miﬂgjﬁﬁﬂmﬁléj%’uuauwmSmﬂamuﬂizﬂa‘umi Inglasuanuiugeuain
ANZNTTUNTUIMINANGAS Tinwen1sUszendnuiiunsinuese angldnisnisiuguaves
dganudsynaunis

Delivering work according to organization’s expectation and recognized by
program management committee; knowledge application to real world context under

supervision of selected organizations

77240164 msAnwamIzyARAFIuNsInNSHARdeuas TSI INAS9aTIA 3(2-2-5)
Individual Study in Media Production and Creative Culture Management
vhdolamngiunmandndonay TansssuaivassdnuaiuaulovediSou
Individual study in media production and creative culture management

according to student’s interest

2.3) nuandvaentds hitaanan 6  wilwnn
77920164 msu,amLLazmiﬁﬂLauaLﬁaqsﬁaaaulaﬁ 3(3-0-6)
Performance and Presentation for Online Business
wdnmsuanaarnsinavsludossulatl WNweNITNALAENISALINTIENTS
MstmusunUIMYeIianiteaisamhaula msavassAEeudvesduduazuinig
Thwensldndesasmsiasenmdodu
Principles of online business performance and presentation, speaking
and programme running skills, role assignment of performers for attraction, creation of

narrative on goods and services, introduction to visual montage and camera skills

77920264  msWARIALaUABN 3(2-2-5)
Video Blog Production
IR UURIAloUARNANLANENID NTIATIEVETY Yinven1saiu
519015 Mslfidssdmsunisussens msfnassgunsaldmsunisndninlevdon
Video content development according to personal interests; audience

analysis; program moderating skills; voice for narration; video equipment selection



